INTRODUCTION

In this project we take some finished and semi finished products which are packed and  have brand names from a whole sale shop. The products which taken  are the following- Incense Stick, Biscuits, Tooth paste, Toilet soap, Rice, Flour, Tea, Milk Powder, Match box, Dish wash bar and Pens.

We take some brand names of this product category. We take the companies which are manufactured this products and classify the Multi National Company and Domestic Company

Following are the explanations of some words, which are very essential for this project. 

PRODUCT

By the term product or commodity we mean any goods produced for sale in the market. A product that is not for sale in the market, doesn’t come under the term commodity. In this sense food prepared in the home for consumption is not a commodity while the food prepared by a hotel for sale is commodity.

Products may be finished products, semi finished products and may be involve raw material.

Finished goods are those used for final consumption by the customers. 

Eg. Soap, Tooth Paste….etc.

Semi finished goods are those goods, which are used for making other or finished goods. 

Eg: Tyres used for making vehicles.

Raw materials are used for making semi finished and finished goods.

 Eg. Iron (Steel) used for making vehicles.

The product is the most visible element of the marketing mix. Product means what a seller sells and what a buyer buys. Products can be defined as anything that can be offered to a market to satisfy a want or need.

But product from marketing point of view includes anything that can be offered to the customer to satisfy his need. Product from the manufacturing standpoint means a complex combination of various parts. A product is a source of financial, social, psychological benefit or utilities.

There are different type of products. The products which are taken here for this project is physical good. There may be other products such as services, experiences, places, ideas and information.

NON-DURABLE GOODS

These are consumed in one or few uses. They are consumed fast and bought frequently like soap, tooth paste. The goods here are also non-durable goods.

BRAND NAME

Branding can be defined as a process of using a name, term, symbol or design individually or in some combination to identify a product.

Brands help the customers by making their shopping easier. Brands simplify their buying effort.

Branding has its origin when cattle and wine merchants used to put marks on their merchandise in order to distinguish their from those of others.

Following are important branding strategies;

INDIVIDUAL BRANDING
 In this strategy the firm uses a separate brand name for each product. The greatest advantage of this strategy is that the firm is able to create distinct image for each of its products however, this is a costly strategy to follow.

BLANKET  FAMILY

 In this strategy the firm uses one brand name for all of its products. This is a very simple and economical strategy. By following an established name the product get instant recognition and meaning.

Separate family brand name: Some companies tend to follow different brand names for each class of their product. But is products are classified in different families and brand names are given to each family.

Company name combined with individual name: Bajaj follows this policy. It promotes scooters, motor cycles like Bajaj Chetak, Bajaj Sunny etc. This strategy tries to combine the advantage of corporate and individual branding strategy.

MANUFACTURING COMPANY
The company which is manufactured the product is concerned with the manufactured company.

A company is a voluntary association of persons formed for some common purpose. It may be formed with the purpose of carrying one some business for profit or carrying on some social or charitable activity without profit motive. On registration it will acquire an artificial legal personality which is distinct from its members. It will also have perpetual succession.

A company as “an association of many persons who contribute money or money’s worth to a common stock and employ it in some trade or business, and who share the profit and loss (as the case may be) arising therefrom”.

On the basis of ownership companies are classified into three.

1. Private company

2. Public company

3. Government company

1. Private company

It means a company be its Articles of Association restricts rights of its members to transfer its shares if any, limits the number of its members to fifty and prohibits any invitation to the public to subscribe for any shares in or debentures of the company.

2. Public company

 Puts no restrictions on the right of members to transfer their shares, does not limit the number of members to fifty and is free to make an invitation to the general public to subscribe its shares and debentures.

3. Government company

 A Government company is a company in which not less than 51% of the paid up share capital is held by central Government or any state Government(s) or jointly by the central and state Governments.

Domestic company

Domestic company is those compares which are made by the nations and registered in their domestic place. The domestic companies are maintained by only single company they are not under the control of other nations.

Multi national companies

These are every big companies. They formed by combining two or more nations. They known as in one single name and this company is under the control of each whose they have licence MNC is the company which had procured a licence to carryout business in more than that nations which had given the licence.

OBJECTIVES

We have some objectives. We do this project to achieve that objective. They are the following:

1. The first objective is, we have to identify some products. The products means there which have separate brand name and they should be finished good or semi finished good.

2. We have to look the company which is manufactured each product.

3. We have to know whether it is multi national company or domestic company.

4. The products that we are taken should be non-durable goods. These goods should be physical goods.

5. We have to classify each product on the basis of company which is manufactured the product i.e. multinational or domestic.

6. Identify which company produces all type of goods.

METHODOLOGY

Following is the methodology that we use to get the data from the shop-keep.

Name of the shop 

Place

1. What are the different brand names of incentive sticks and who are manufactured it? Whether it is multinational or domestic.

2. What are the different biscuits and who are manufactured it? Whether it is multinational or domestic.

3. What are the different brand names of tooth paste? Who are manufactured it? Whether it is MNC or domestic.

4. What are the different brand names of toilet soaps and who are manufactured it. Whether it is MNC or domestic.

5. What are the different brand names of rice and who are manufactured it. Did you bring the branded rice out of India?

6. What are the different brand names of flour and who are manufactured it. Whether it is multinational or domestic.

7. What are the different brand names of tea and who are manufactured it. Whether it is multinational or domestic.

8. What are the different brand names of milk powder and who is manufactured it. Whether it is MNC or domestic.

9. What are the different brand names of matchbox and who are manufactured it. Whether it is multinational or domestic.

10. What are the different brand names of dish wash bar and who are manufactured it. Whether it is MNC or domestic.

11. What are the different brand names of pen and who are manufactured it. Whether it is MNC or domestic.

The answers, which they give, are shown in the data analysis page.

DATA ANALYSIS

There are many methods for collecting data. We use personal interviews to get the data from the shopkeeper. In this section we show the data that we get from the shopkeeper.

Name of the shop

KRISHNA STORES

Place



Guruvayoor

THE  DATA  REGARDING  INCENSE  STICK

	I.   PRODUCT CATEGORY:  INCENSE STICK

	No
	Brand Name
	Manufactured company
	MNC/domestic

	1.

2.

3.

4.

5.

6

7
	Cycle

Triveni

Nandi Flora

Kalyani

Swarna Champa

Devatha

Maya Supreme
	N Ranga Rao & Sons, Mysore

GDS Perfumery, Trivandrum

B.V. Aswathiah Brothers, Bangalore

Sree Vijaya lakshmi Agarbathi 

                                 works, Bangalore

Moksh Agarbathi Co.

Devatha Industries

Koya’s perfumery works
	Domestic

Domestic

Domestic

Domestic

Domestic

Domestic

Domestic


THE DATA REGARDING  BISCUITS

	II.  PRODUCT CATEGORY: BISCUITS

	No
	Brand Name
	Manufactured company
	MNC/domestic

	1.

2.

3.

4.

5.

6.
	Tiger

Krack jack

Horlicks

Sun feast

True Biscuit

Pusthi cream
	Britania Industries Ltd

Parle India Ltd

Glakx SmithKline India Ltd

ITC

Auro food Pvt. Ltd

Pusthi food product
	MNC

Domestic

MNC

MNC

MNC

MNC


THE DATA REGARDING  TOILET SOAP

	III.  PRODUCT CATEGORY: TOILET SOAP

	No
	Brand Name
	Manufactured company
	MNC/domestic

	1.

2.

3.

4.

5.

6.

7.

8.

9.
	Rexona

Pears

Jai

Medimix

Cinthol

Santoor

Giv

Chek

Detol
	Hindustan lever Ltd

Hindustan lever Ltd

Hindustan lever Ltd

Cholayil Pharmaceutical Pvt. Ltd

Goderj consumer products Ltd

Vipro Ltd

Pt Sayip mas utama

JOCIL Ltd

Reckitt Benchiser India Ltd
	MNC

MNC 

MNC 

Domestic

Domestic

Domestic

Domestic

Domestic

MNC


THE DATA REGARDING  TOILET SOAP

	IV.  PRODUCT CATEGORY: TOOTH PASTE

	No
	Brand Name
	Manufactured company
	MNC/Domestic

	1.

2.

3.

4.

5.

6.

7.

8.
	Ajanta

Close up

Colgate

Pepsodent

Cibaca

Promise

Vicco

Dabour
	Ajanta India Ltd

Hindustan lever Ltd

Colgate – Palmolive India Ltd

Hindustan lever Ltd

Advanced Oral care product Pvt. Ltd

Besta Cosmetic Ltd

Vicco laboratories

Northern Aromatic
	Domestic

MNC

MNC

MNC

Domestic

Domestic

Domestic

Domestic


THE DATA REGARDING RICE
	V. PRODUCT CATEGORY  RICE

	No
	Brand Name
	Company
	MNC/

Domestic

	1.

2.

3.

4.

5.

6.

7.
	SVP

OM Brand

MSR

Thirukudumbam

Cycle

Pavizham

PremiumSilky (Biriyani)
	Sortex Rice. Venkitta Prasadh Rice Mill

Sree Sathya Sai  Rice Mill

Baba Rice Industry

Thirukudumbam Rice Mill

Cycle Rice Mill Palakkad

Chirakkal Agro Mills

Premium Silky Rice Mills
	Domestic

Domestic

Domestic

Domestic

Domestic

Domestic

Domestic


THE DATA REGARDING  FLOUR
	VI. PRODUCT CATEGORY  FLOUR

	No
	Brand Name
	Company
	MNC/

Domestic

	1.

2.

3.
	Prince

Aseervadh

Elite
	Prince Roller Flour Mill

ITC. MS Viswas food Pvt. Ltd

Yamuna Roller Flour Mill
	Domestic

Domestic

Domestic


THE DATA REGARDING TEA

	VII. PRODUCT CATEGORY  TEA

	No
	Brand Name
	Company
	MNC/

Domestic

	1

2

2

2

5
	Kannan Devan

AVT

Sabari

Red Label

Taj Mahal
	Bishap Latroy Kolkatta

A.V Thomas & Company

Kerala State Civil Supply Corporation

Broke bond India Ltd

Hindustan Limited
	Domestic

Domestic

Domestic

Domestic

MNC


THE DATA REGARDING  DISH BAR
	VIII.  PRODUCT CATEGORY: DISH BAR

	No
	Brand Name
	Manufactured company
	MNC/domestic

	1.

2.

3.

4.

5.
	Vim Bar

Pril

Sabeena

Keerthy

Exo
	Hindustan Lever Ltd

Henkel Spic India Ltd

Scientific Compound Process pvt Ltd

Divya Soaps & detergents

Jyothi Laboratories ltd
	MNC

Domestic

Domestic

Domestic

Domestic


THE DATA REGARDING  PENS

	IX .  PRODUCT CATEGORY: PENS

	No
	Brand Name
	Manufactured company
	MNC/domestic

	1.

2.

3.

4.

5.
	Cello

Montex

Add

Rotomac

Lexi
	Cello Plastic product

Gineswar writing instruments ltd

Add Pens Ltd.

Rotomax Pens Ltd

Lexi Pens India Ltd
	Domestic

Domestic

Domestic

Domestic

Domestic


THE DATA REGARDING  MILK POWDER

	X .  PRODUCT CATEGORY: MILK POWDER

	No
	Brand Name
	Manufactured company
	MNC/domestic

	1.

2.

3.
	Amulya

Britanica

Milkman Everyday
	Megsana District Co-operative Producers Union Ltd

Dianamic diary Industries Ltd

Nestle India Ltd
	Domestic

MNC

Domestic


THE DATA REGARDING  MATCH BOX

	XI .  PRODUCT CATEGORY: MATCH BOX

	No
	Brand Name
	Manufactured company
	MNC/domestic

	1.

2.

3.

4
	Aim

Arrow

Mangaldeep

Wimco
	Modern Match factory

Kyputty Match Industries

Anna Match Work Gudiyattam

Wimco Ltd. Mumbai
	Domestic

Domestic

Domestic

MNC


CLASSIFICATION OF DATA

Classification of data means making the data into different groups on the basis of some facilities that are common to products.

Here data are classified into two categories. It is on the basis of MNC and Domestic company.  Firstly, we show the products which are manufactured by multinational company. Then we show the products which are manufactured by domestic company.

And after this classification we have to find out what products are manufactured by MNC and Domestic and we have to find out how much domestic companies involve in making the goods other than necessary items or expensive commodity.

The Products, which are produced by Multi National Company

I. PRODUCT CATEGORY : TOILET SOAP


Brand Name
Company

1. 
Rexona
Hindustan Levers Ltd

2. 
Pears
Hindustan Levers Ltd

3.
Jai
Hindustan Levers Ltd

4.
Santoor
Vipro Ltd.

5.
Giv
PT Sayip Mas Utama

II. PRODUCT CATEGORY  : INCECSE STICK


Brand Name
Company
1.
Tiger
Britanica Industries Ltd

2.
Krack Jack
Parle India Ltd

III. PRODUCT CATEGORY : TOOTH PASTE


Brand Name
Company
1.
Close up
Hindustan Levers Ltd.

2.
Pepsodent
Hindustan Levers Ltd.

IV 
PRODUCT CATEGORY : TEA


Brand Name
Company
1. Taj Mahal
Hindustan Levers Ltd.

V. 
PRODUCT CATEGORY : DISH WASH POWDER

Brand Name
Company
1.
Vim
Hindustan Levers Ltd.

2.
Exo
Jyothi Laboratories

VI. 
PRODUCT CATEGORY : MILK POWDER

Brand Name
Company

1.
Amulya
Megsana district co-operative 



Union Ltd.

2.
Britanica
Britanica Diary Industries Ltd.

The other products are produced by domestic company. Some products are fully produced by domestic company. There is no hand of MNC in producing some cheap goods.

Pens, Incense Stick, Rice, Flour, match box are fully produced by domestic company. These are necessary items. Not lexuary. The price is also very cheap. 

The products, which are produced by MNC, is small. They charge high price than the domestic goods. Toilet soap, Tooth paste, Milk powder etc are produced by them.

From this we can understand that all products taken here is produced by domestic company. But some products are produced by MNC only.

CONCLUSION

We have eleven products here. Some products may cheap and other may luxury. They are finished and semi finished products.

We classified the products on the basis, whether it is produced by MNC or domestic. By classifying the products we get some idea. Domestic companies produce all types of products.

MNC produces only Toilet soap, Tooth paste, Milk powder, Tea, Dish wash bar etc. These products have high charges from the other goods like Match stick, pens, Rice, flour etc.

Domestic companies produce the necessary items. They produce all items. Rice, Flour, Pens, Matchbox, Incense stick. These are produced by domestic company.

From this we can understand taat MNC have small power to attract the people in our country. There are no products which are fully produced by multinational company. But there are five products which are fully produced by Domestic company. Even if the  the MNC produce six goods, majority of these goods produce by domestic company.

MNC engaged in some type of products only. There is no tending to turn the MNC into different areas. At the same time, domestic companies engaged in producing all type of goods.
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